
About Li & Fung

We are the leading consumer goods design, development, sourcing and logistics company 
for major retailers and brands around the world. We specialize in responsibly managing 
supply chains of high-volume, time-sensitive goods.

WHO WE ARE

BUILDING A SUSTAINABLE BUSINESS

Across our business, three core values, which have not changed since 1906, 
bring us together and guide everything we do. Our values are more than just 
words. They are meaningful expressions of who we are. 

THREE-YEAR PLAN GOALS (2014–2016)

We are committed to the 
principles of transparency, 
accountability and 
independence and 
believe this enhances 
shareholder value.

GOOD GOVERNANCE

We are entrepreneurs
We are humble
We are family

OUR VALUES

RECOGNITION

Sustainability is integral to our 
business and planning process. 
When developing our 
three-year plans, we assess 
our progress against our 
sustainability goals, set 
aspirational targets against 
best practice benchmarks 
and take action to meet 
those benchmarks.

Keeping things simple Driving organic growthBuilding a sustainable enterprise
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We operate an extensive global 
supply chain network with some 
22,000 people in over 250 offices and 
distribution centers around the world, 
working with our vendor base of 
15,000 suppliers to add value to our 
global brand and retail customers.
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